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Niel se n Retail P rici ng Update - 8/2 6/95 I wee k ending ! 

SU MMARY 

• The average pack price gap between Marlboro and the Lowest Discount brand remained 
stable versus week-ago at 590 or 43.4% 

• Basic's price disadvantage (>100) with the Lowest Discount brand increased +3 points 
versus week-ago to 70% of stores as GPC and RJR PL money-off promotional support 
increased this week. 

• <990 incidence remained relatively unchanged versus week-ago at 14% of C-stores. 

Prices and Gap s __ 

• In C-s to res , Marlboro and the Lowest Discount brand average pack prices remained 
unchanged for the second consecutive week at Si.95 and $1.36, respectively. The 
resulting price gap remained at 590 or 43%. 

Regionally, on a four week basis, the price gap increased the most in Region 1. In 
Region 1, pricing was influenced by the completion of the Marlboro Summer Sales 
Spectacular promotion, coupled with increased RJR PL money-off promotional 
support. 
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In Supermarkets (w/e 8/19), Marlboro and the Lowest Discount average carton 
prices remained relatively stable (+30 and -20, respectively). The resulting price gap 
was $4.39 or 35%. 


Regionally, on a four week basis, the price gap increased the most in Region 2 as 


Misty, Monarch and Montclair increased mon ey-off promotional 
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Bas ic's P rice Disadvantag e 

• In C-s tores, incidence of Basic's price disadvantage (>100) with the Lowest Discount 
brand increased +3 points versus week-ago to 70% of stores (more than offsetting the 
previous week's decline) as GPC and RJR PL increased money-off promotional support. 

• Basic's price disadvantage with GPC increased +4 points versus week-ago to 54% of 
stores as GPC increased money off promotional support +2 points to 45% of stores. 

• Basic 1 s price disadvantage with Doral increased +2 points to 37% of C-stores as Doral 
increased money-off promotional support to 41% of stores. 
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BASIC'S PRICE DISADVANTAGE WITH LOWEST DISCOUNT 
C-STORES 
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. -GPC Buydowns —"""Octal Buydowns Basic's Disadvantage w/ Lowest Discount | 

• In S upermarkets (w/e 8/19), incidence of Basic's price disadvantage (>S 1) with the 
Lowest Discount brand increased +2 points versus week-ago to 63% of stores as 
Montclair, Best Value and RJR PL increased money-off promotional support. 

• Basic's price disadvantage with GPC decreased -1 point versus week-ago to 45% of 
stores. 


Basic 1 s price disadvantage with Doral increased +1 point versus week-ago to 21% of 
stores. 
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< = 99 d Inc i denc e 

• <99c incidence remained stable at 14% of C-stores for the fifth consecutive week. 

• Regionally, on a four week basis, <990 incidence decreased the most in Region 2, as RJR 

PL decreased its money-off activity’._ 
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• Since tire May manufacturers list price increase, $ 1.39 has emerged as the the most 
common pack selling price for discount brands. Incidence of brands selling at 990 has 
decreased -4 points versus four weeks ending 5/6 with only 5% of stores now selling at 
this price point. 


$1.39 vs 99c 
C-STORES 



Note: 990 incidence in this chart represents stores selling for exacdy 990 not 990 or less. 
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EMERG ING TREN DS 


• Newport money-off promotional support increased +2 points both week-to-week and 
on a four week basis, with money-off promotions reaching 27% of C-stores (its 
highest level since w/e 3/18/95). 


NEWPORT PROMOTIONAL ACTIVITY 
C-STORES 



• Since the 7/1/95 Washington State SET increase of 25b to 81.5c per pack, Marlboro's 
four week average pack price increased +250 to $2.59 versus a base period four weeks 
ending 7/1. Lowest Discount's four week average price increased +270 versus 4wks 
ending 7/1 to SI.83. 


AVERAGE RETAIL PACK PRICE 
WASHINGTON STATE 



Source: https://www.industrydocuments.ucsf.edu/docs/tpjn0004 
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• In Washington State, Marlboro's 4 week share increased +3 points versus base period 4wks 
ending 3/24. Total discount’s corresponding share decreased -6 points. 

SHARE C-STORES 
WASHINGTON STATE 
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